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Mayo Clinic Center for Social Media : Bringing the Social Media Revolution to Health Care  before purchasing 
it in order to gage whether or not it would be worth my time, and all praised Bringing the Social Media Revolution to 
Health Care: 

0 of 0 people found the following review helpful. Quick read with some insightful tidbitsBy Lauren AdsitQuick read. I 
found the legal section the most valuable for my position. I already had a strong background in digital marketing so 
most of what the essays say was not new to me. I was hoping to learn new ways to apply what I already know to 
Healthcare, but I guess its not that different after all.3 of 3 people found the following review helpful. a series of 

http://f3db.com/pub/links.php?id=1893005879


anecdotesBy Michael Soulenstarts off puroporting to be a product of the Mayo Clininc center for social media, but in 
fact is just a series of cheerleading anecdotes from early adopters of various forms of on-line communication in a 
variety of medical settings. More inspirational than how-to.0 of 0 people found the following review helpful. Excellent 
book for any healthcare social media managers or directorsBy Purple PigletExcellent book for any healthcare social 
media managers or directors. Crucial read for anybody managing the social media of a hospital system or physician 
network.

A century ago, the medical establishment considered Dr. Will and Dr. Charlie Mayo radicals because of their 
integrated approach to health care. Today, Mayo Clinic Center for Social Media (MCCSM) continues that legacy by 
inviting practitioners, patients, and caregivers to become actively engaged with one another for the sake of health and 
wellness. Social media makes this possible. Bringing the Social Media Revolution to Health Care goes beyond how to 
and presents strategic reasons to integrate social media into health care marketing and communications. Essays by 
thought-leaders and hands-on participants in health care social media bring the strategy and practice of social media to 
life. Includes: Foreword by John Noseworthy, M.D., President and CEO of Mayo Clinic; Preface by Farris Timimi, 
M.D., Medical Director of MCCSM; a special section about legal concerns and a checklist for strategic planning.
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